Indians turning to Artificial
Intelligence for news, influencers
find big audience: report

The Reuters Institute for the Study of Journalism’s annual Digital News Report
finds that Indians prefer video content for news, and rely on generative Al for
summarising and personalising news
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#dia. Among respondents who “avoid the news” some or all the time, English-speaking
Indians with internet access — which the report warns may not be representative of
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the entire population — rank fourth, with 50% of respondents in the country counting
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While this includes the podcaster Joe Rogan, the trend is also visible in other countries,
such as HugoDécrypte, a French “young news creator” whose content reaches over a
fifth of people under the age of 35 in France.

“In the Philippines, Thailand, Kenya, and India more people now say they prefer to
watch the news rather than read it, further encouraging the shift to personality-led
news creators,” the report said. Globally, trust in news as assessed by the report stayed
at the same level as it was last year — 40%.

“Ravish Kumar (12m followers) is a former NDTV anchor, focusing on political
commentary and social issues, while Dhruv Rathee (25m followers) creates educational
videos on social, political, and environmental issues, aiming to simplify complex topics
for a broad audience. Shows like The Deshbhakt (5.5m followers), hosted by Akash
Banerjee, offer satirical takes on Indian politics. Other colourful parts of the Indian
manosphere include Ranveer Allahbadia, popularly known as BeerBiceps, who covers
fitness, lifestyle, fashion, and entrepreneurship, aimed at young Indians.”

“Messaging apps such as WhatsApp are mostly considered less of a [mis- and
disinformation] threat” by respondents, the report said, “as discussion tends to be more
contained within trusted groups of friends.”
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“One notable exception is India, the messaging app's largest market, where fake news,
including videos circulating in large groups, have in the past incited mob violence (and
deaths). Just over one in ten (11%) think that people they know (including friends and
family) also play a role in spreading misinformation,” the report said.

Published - June 17,2025 04:16 am IST


Yuvrajsinh Gohel


