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Government cracks whip on misleading advertisements
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The notification, which came into effect from Friday, defines the

It forbids
advertisements from exaggerating the features of a product or service in a manner that leads children to have unrealistic

expectations of them.
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H'Bleaflin! Bait advertisements: Where goods,
advertisements are  products or services are offered
those, which: for sale at low prices to attract
> Falsely describesa ~ CONSUMENS
product or service Surrogate or indirect advertising:
» Gives a false Advertisements for goods, products
guarantee to, or or services whose advertisement is
likely to mislead the ~ Prohibited by law
consumers Free claims advertisements: Only
» Deliberately those where consumers need to
conceals important pay only for collecting or paying for
information delivery of items
WHAT'S BANNED

» Misleading & surrogate without valid scientific
advertisements evidence
» Advertisements that condone | > Advertisements targeting
or encourage practices children that develop negative
detrimental to children’s body image
physical or mental wellbeing » Advertisements giving
» Claims that consumption impression that advertised
of a product helps enhancing products are better than
physical or mental ability natural or traditional food

DISCLAIMERS BY MANUFACTURERS & ADVERTISERS
> Disclaimers must | > In audio-visual | > Owners/
be in same language  ads, voice over | promoter in
& fontsizeasthe  mustbeclear & = companies need to
main ads not auick ones disclose their stake
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Responsibility of endorsers: Endorsers need to do due
diligence to gain adequate information of the product

The guidelines say advertisements targeting children shall not feature any personalities from the fields of sports, music or
cinema for products which under any law requires a health warning or cannot be purchased by children. It has been specified

that advertisements which target children shall not develop negative body image in kids, give any impression that such goods,
product or service is better than the natural or traditional foods they may be consuming.
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NEWS IN BRIEF EXPLORE BRIEFS >

33 financial fugitives from India are Bengal saved India today: Mamata
istill hiding abroad: Govt data Banerjee on landslide victory

Releasing the norms, Union consumer affairs secretary Rohit Kumar Singh said one of the major focus of the guidelines is full
disclosure of details by the manufacturers and advertisers as consumers have the “right to know” before making any decision
of availing of a product or service.

According to CCPA chief commissioner, Nidhi Khare, under the new guidelines, the manufacturers and advertisers must
indicate the source and date of independent research or assessment in case of claims that the advertisement is based on or
supported by such research or assessments. “All disclaimers in an advertisement must be in the same language and same
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letter size so that people can read them easily. If promoters or shareholders are endorsing something, they have to disclose
this,” she added.
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